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Australian parents are sick of the bombardment of harmful ads 
their children face every time they watch TV. The Greens will 
introduce measures to protect Australia’s children from 
unhealthy food, gambling and alcohol advertising and 
promotion. Current industry codes of self-regulation continue to 
fail our nation’s children. With this policy we are seeking to curb 
the country’s burgeoning health crisis of childhood obesity, 
combat harmful drinking and restore the family-friendly nature 
of Australian sport. 
 
> PUTTING THE BRAKES ON HARMFUL 
ADVERTISING 
The Greens will tackle the issue of targeted advertising of 
harmful products to children by introducing legislation that 
will: 

• Set enforceable, national standard times for child-
friendly TV ads that would ban junk food, gambling and 
alcohol ads on commercial TV between 6am and 9am, 
and 4pm and 9pm on weekdays; and between 6am and 
9pm on weekends and during school holidays. 

• Subscription television channels dedicated to children's 
programming would be banned from showing junk 
food, gambling and alcohol advertisements.  

• Companies using emails and smartphones to target 
underage customers would be prevented from sending 
material promoting unhealthy foods, gambling and 
alcohol products.  

 

 

This legislation is about ensuring the well-being of our 
community and future generations. A comprehensive ban on 
the targeted advertising of harmful products to children during 
peak viewing periods and on websites geared toward young 
people would help to reinforce and normalise healthy lifestyle 
choices and ensure young people’s wellbeing for the future.  

 
> THE POWER OF TARGETED ADVERTISING  
Television advertising has significant reach, and has been 
shown to independently influence children’s thoughts, 
feelings, preferences and purchasing requests. Australian 
children’s exposure to television advertising is amongst the 
highest in the world, with children on average watching 20 
hours or more of television per week being twice as likely to be 
overweight or obese.i  

Codes governing advertising to children contain serious 
loopholes. Restrictions on the advertising of harmful products 
such as alcohol and gambling to children contain loopholes 
allowing these ads at any time of the day during sports 
broadcasts – the same shows that are amongst the most 
popular shows for children.ii Codes that govern junk food 
advertising are weak and toothless, allowing no meaningful 
penalties against repeat offenders. iii 

The Greens will close these loopholes by legislating to curb 
three of the most harmful aspects.  

  

 

 

SAFER ADVERTISING TO CHILDREN 
PROTECTING FUTURE HEALTH 
The Greens’ plan to combat harmful advertising to children 

Constant exposure to ads for harmful products 
including junk food, gambling and alcohol is 
impacting impressionable children. The Greens care 
about keeping kids healthy now and in the future, 
and will introduce new rules to keep kids’ viewing 
times free of harmful ads.  
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> HARMFUL PRODUCTS- THE EVIDENCE   
Industry studies highlight the targeted marketing of unhealthy 
food to children is contributing to a childhood obesity crisis in 
this country that will cause diabetes and heart disease to 
skyrocket in the coming decades. Something must be done to 
curb the influence of unhealthy food promotion on Australia’s 
children. Experts agree that self-regulation in Australia has 
clearly failed, allowing the bombardment of junk food ads to 
continue.iv  

A similar story applies to the proliferation of binge drinking and 
associated marketing of alcoholic beverages targeted at young 
people.  

• 68% of Australians believe alcohol advertising and 
promotion influence the drinking habits of people 
under the age of 18v. Research undertaken by The 
Foundation for Alcohol Research and Education has 
demonstrated significant relationships between 
children’s exposure to alcohol advertising, and drinking 
intentions and behaviorsvi. Exposure to alcohol 
advertising has been found to shape young people’s 
beliefs, attitudes and drinking behaviors with 
advertising messages concentrating on young people’s 
goals of good times and social acceptance. 
Concerningly advertisers increasingly target broadcasts 
during sporting and cultural events which appeal to 
younger audiences as major outlets for alcohol 
promotion.   

The Greens believe the increasing presence of gambling 
advertising in sport, and especially the inclusion of 
bookmaking figures in commentary teams, runs the risk of 
creating a whole new generation of problem gamblers.  

• The issue of problem gambling amongst young 
people continues to rise with a large Victorian 
study showing that 41% of Year 8 students had 
gambled in some form over the past yearvii. 
Research shows that children who watch sport can 
typically name several sports betting companies at 
a young ageviii. Other studies have found 
substantial associations between underage 
gambling and engagement in antisocial and risk-
taking behaviors, family breakdown and social 
isolation. 

 

 

 

 

> A STEP FURTHER  
The Greens have developed policies specifically for restricting 
the advertising of unhealthy food and gambling in media 
targeted at children. Our Children’s Ad Package would go a 
step further to restrict the hours that gambling, alcohol and 
unhealthy food advertisements can be screened on 
subscription and free-to-air television.  
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